MIXING ADVENTURE WITH LUXURY LIFESTYLE

VERVE RALLY IS RESHAPING THE BOUNDARIES OF
THE LUXURY CAR RALLY
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Other times 1they may wanl Lo enpow ve-<course meal. There

are many surprise events along the way. The true value of
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are currently aceey bookings for an investment of £2471

per person

We wanted a rich combination of locations to visit; like the

Champagne capatal of France, Reims; the gastronomacal

noe, Lvon; the coastline of the French Riviera,

capital of Fr

Nice: the fun in Monaco; the beauty of Lake Como; the view

peeme; to the t of the black forests of Germany

d the charm of Bruges. We've had experts on the ground n the first in a new series of articles on brand buliding,

that have designed a route for us and have tested and timed Vaishall Shah, founder of Creative 1D, a graphic design and
these routes marketing consultancy, tells us the importance of buliding a
peorsonal brand.

What is a personal brand and how Is It relevant to yoar
business? A personal brand is not 30 much about the products

cars) participating. Quahlity of interaction 1s the important pan and services you offer, but rather about how you are perceived

rather than the quantity. Research shows that it takes a person by others; your personality, individuality and style; all of which
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it"’s more difficult to banld a rapport and deep relationships congruent with your business brand.
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with the people in the group. At Verve, we ensure that you
have enough tme to mteract with others and broaden your sonal brand should be an authentic representation of
POCT NEtWork o and your busin stand for an
you offer

NSt 1O your Dusiness, reflect your porsonal brand
The best busaness s the one yvou attract through word b context and also n your | tyle. How you prog
of mouth, We have a good network of fnends who run yourself and how others perceive
businesses, people we know who are leaders and top brand

executives in companies, and overall mteresting people
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September. There are some celebnities i us and 1n1s brand and maintair all forms of communication

going to be a fun group of driven individuals and couples

wanting to share an incredible holiday and do something

different E

your social media sites

What is the fiv year plan f Verve R y reate awareness of your personal and Dusiness
Verve means enthusiasm. Whatever | do, | give st my 1007 generate business

unless it'’s donating blood! With cach vear, Verve will baing For further rmation about branding
more joy and fultillment i the lives ol sts chents, be a well loase contact hali Shah

sustamed business and help the world re-forest through rshahdcreative-id com, creative-id.com

planting trees, @




